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In reality, persuasion is a common used skill whenever a speaker seeks to convince his/her audience at different grounds. Persuasion is itself a technique in communication with excellent rhetorical application. Ethos, pathos and logos are incorporations used in non-fiction persuasion. Their definitions are elaborate as discussed below; 
[bookmark: _GoBack]Braet elaborate ethos on Aristotle’s abstract where he simply defined them as a speaker’s credibility or character during communication (1992). Ethos refer to the perceived level of credibility that the audience attributes to the speaker who is communicating, taking a scenario. 
Pathos, also defined in the same context as the depth of persuasion that which triggers the audience emotions (Braet 1992). The emotional feedback that the speakers audience seems to show, measure the primary idea of pathos. 
Logos is defined as an appeal to logic. A speaker’s capacity to convince an audience by the use logical reason/s is the basic idea of logos. Facts, statistics, citations, and literal analogies are used to ascertain the definition of logos in a persuasive communication (Ben 2010). 
Uses of ethos
Ethos are used to command respect from the audience. It also creates trust and gives the speaker authority to speak over the issue. For example in the rhetorical situations discussed in the prior work, president Barrack Obama used pathos from the summarized speech below, “I will end this war in Iraq responsibly, and finish the fight against al Qaeda and the Taliban in Afghanistan. I will rebuild our military to meet future conflicts. But I will also renew the tough, direct diplomacy that can prevent Iran from obtaining nuclear weapons and curb Russian aggression. I will build new partnerships to defeat the threats of the 21st century: terrorism and nuclear proliferation; poverty and genocide; climate change and disease. And I will restore our moral standing, so that America is once again that last, best hope for all who are called to the cause of freedom, who long for lives of peace, and who yearn for a better future."
Uses of Pathos
Pathos are used to link the audience’s emotions to whatever the speaker is speaking about. Example; Dr. Martin Luther King Junior wrote about “I have a dream” on the 228th of August 1963 and in his prompt, he said, “I am not unmindful that some of you have come here out of great trials and tribulations. Some of you have come fresh from narrow jail cells. And some of you have come from areas where your quest -- quest for freedom left you battered by the storms of persecution and staggered by the winds of police brutality. You have been the veterans of creative suffering. Continue to work with the faith that unearned suffering is redemptive. Go back to Mississippi, go back to Alabama, go back to South Carolina, go back to Georgia, go back to Louisiana, go back to the slums and ghettos of our northern cities, knowing that somehow this situation can and will be changed." This is definite example of pathos. 
Uses of logos
Logos are synonymous with logic. It is therefore used to strike sense in the speech by the use of facts, statistics among other evidences. It is always good for a speaker to reach to the outcome that he/she desires, and this is helped by using logos. For instance, Kenya’s 2017 protection policy was meant to help the country leverage its balance of payment which was by then estimated at 1.232 billion USD (Kenya National Bureau of Statistics, KNBS 2017). 
· Explain where and how the different appeals worked together or clashed.
During the awareness campaigns of the charity organization that my dad engaged in, little did I understand basic facts of the company’s core business and so, I clashed my logos to the ethos and pathos. It was hard as some statements I gave were not very accurate. This was the beginning of seeing my audience’s trust tremendously go down. 
· Incorporate the concept of rhetorical situation to focus your discussion; for example, were these appeals appropriate or inappropriate to the target audience and exigencies? In what way?
The basic idea is that every appeal was targetful and this means that there was a role that it had to play. For instance pathos were used to strike empathies thus triggering people to help. 












References
Braet, A. C. (1992). Ethos, pathos and logos in Aristotle's Rhetoric: A re-examination. Argumentation, 6(3), 307-320. 
PathosEthosLogos.com


